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LR How are we doing?
112

@ African countries

Asian countries £ :
E|
@ European countries ol
o |
. . =
@® Latin American and 1col . 2! 10
Caribbean countries VI Sion 2050 . = |
] ] . - . =
North American countriies NIN€ Dillion people live well, 2| .
] ) . . . . = 3 8
n -
® Oceanian countries within the limits of the planet 2! o
2 &
T &
% : .- o — 6
£ . & v
World average biocapacity per person in 1961 ai ,I ® & ..
{This must also include the needs of wild species) % i e " [ ] | 4
_______________________________________ SR SR e ot gt
| i
& ' ] I. ”-.'
e'ge @ o
World average biccapacity F!r person in 2006 e 9 o @ & 9 | ok
"""" .“.‘ ‘“."""‘i"‘""l"“"“""""; E T T e T T e e
'.. & .l'.‘. 9 @ oo at ® . e o I High human development
L X @ ° . Bl : within the Earth’s limits
| | | |
0.2 0.4 0.6 0.8 1.0
United Nations Human Development Index
© Global Footprint Network (2009). Data from Global Footprint Network National Footprint Accounts, 2009 Edition; UNDP Human Development
Report, 2009
4
‘;“;' Woiet Businens Caurscil for

Va Sunialmable Devesopment

Ecological Footprint (global hectares per perso



'u'|‘;;_ z'osou‘l’l What does it take?
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e Carbon and Resources :
Halving CO, emissions,
doubling agricultural
output,

4-10 fold increase in
resource efficiency

2.3 Earths (BAU)

1.1 Earths (Vision 2050) L.
» Costs: Internalizing cost

of carbon, water & other
ecosystem services

Mumiber of Earths

B Carbon footprint
B Cropland

ncaznglnd e Consumption: Changing
tterns in
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0 sustalnablllty IS now the key driver for innovation.
In the future only companies that make sustainability a goal tyles
will achieve competitive advantage.”

Harvard Business Review, Sep 2009
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How to close the gap?

True Recovery
value & rege-
neration

One World
People &
Planet

Externalities
internalized

Billions
lifted from

poverty

Enough
food
biofuels

Defo-
restation
halted

Output
doubled

Reliable
& low
carbon
mobility

Zero-net
energy

Secure &
buildings

low carbon
energy

4-10 fold
efficiency

Near
mprovement

universal

All
access

buildings

Cco2
zero-net

emissions
halved

New measures of success

ccess to basic
Services

Deeper |local &
environmental
understanding

Economic empowerment of women
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Opportunitie:
Incentives for foran aging
behavior change,  POPUILLIO
Integrated urban

management

People's Human
development

values

Training of
farmers

Freer & fairer
trade

Global, local &

corporate
leadership

Removal of

subsidies
Yield gains

Commitment to

true value pricing
Water efficiency

Long-term

financing models
More agri R&D

Dissemination of
technologies New crop varieties
Economy Agriculture

Energy awareness Landfills
phased out

Closed loop

Global carbon
design

price
Bicfuels

Tough
standards

energy-efficiesc

rules

Commitment to

carbon cuts
Agree on how to

manage GHGs
Value chain

Infrastructure investment
Integrated ! TR
innavation
transport %

Cost of
solutions

renewables
lowered

Yield gains
Energy efficient
More efficient 8 in production

Demand-side efficiency
altermative

H."?mﬁs. models i vetrains
negrate all
Water efficlency actors Innavation with consumers
Buildings Mobility Materials
4

Energy and

Forests
power



|:u "z'ff’sou‘ Key insights

» Global challenges will become the key strategic drivers
for business and innovation

» There will be tremendous change

» Opportunities abound for those who turn sustainability
into strategy

» Business must work closer with governments and society
worldwide to transform markets, prices and competition

» The needed radical resource efficiency improvements
will require “sustainable innovation by all means”
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